Wayzata Community Church
Identity Style Guide
January 2007

2.8.07

Identity Guidelines
This identity style guide contains information about Wayzata Community Church’s new
branding initiative and how to use it effectively for long-term brand identity and continuity. If you have any questions about the logo mark use or other branding-related
matters, please contact Marnie Baehr, (952) 473-8877, ext. 233 or email mbaehr@wayzatacommunitychurch.org.

History of WCC’s identity development
First Steps
In October of 2005, the Church Council commissioned a Communications Task
Force to develop a thorough and comprehensive communications plan. This
Task Force brought together a group of church members with literally hundreds
of years of experience in design, marketing, marketing research, advertising, and
written communication.
Our first task was to better understand who we were as a church, the values we
had in common and the principles, beliefs and heritage that bound us so strongly
together as a community of faith. The Task Force’s approach was to conduct a
series of 25 in-depth interviews with a cross-section of church members in January of last year. The information gathered from these interviews was substantial
— some twenty-three pages of comments and suggestions — and provided rich
insight into the symbols, values, sources of inspiration, heritage, and our perceived differences from other churches. Common themes that emerged from
this effort were:
• We are a “journey church,” not an “answer church,” with a diversity
of thought.
• We have a strong sense of mission.
• We are deeply rooted in this community.
• We are an open, caring, and welcoming church.
• We engage the heart and soul.
• We are challenged intellectually and are open to new ideas.
To confirm that these themes represented the whole congregation, we mailed
an extensive quantitative survey to all members. Some 235 questionnaires were
completed and returned. The findings reinforced what we had learned from the
in-depth interviews and confirmed that we had an accurate grasp of the essence
of Wayzata Community Church. From these findings, we were able to draft a
series of statements that represented who we are and how we are unique among
Christian churches: United by Faith, Called to Serve, Inspired to Think, Share
the Journey.
Creating a New Visual Identity
Once the Communications Task Force felt confident that we had expressed
the essence and values of Wayzata Community Church, the next challenge was
to capture that essence visually. This included designing a new graphic logo to
represent WCC and creating a graphics style manual to ensure greater consistency across all internal and external communications.

The Task Force was fortunate to have input from a number of talented graphic
designers. After considering a broad range of outstanding logo treatments and
subtle variations, the Task Force chose a design that best captured the defined positioning. The new logo is inviting, contemporary, visually striking and
unique, and works equally well in both color and black and white. It’s vibrant
with colors that represent an open arms benediction, while visually combining
the celtic cross with the “W” for our community of Wayzata.
The Approach to Redefining
Our Identity as a Congregation
Communications planning is an on-going process. The Communications Task
Force thought it might be interesting and helpful for members of the congregation to see how the entire process unfolded and where it is intended to go
over time.
Like most good organizations, Wayzata Community Church is continually looking for ways to do a better job of serving the congregation and being relevant
and attractive to those looking for a new church. For some time, there had
been a growing concern about the inconsistency in the appearance of our various communication pieces and, perhaps more importantly, how well we were
describing who we are, the values we have in common, and the things that set
us apart from other churches.
The Task Force addressed the first three of these objectives with a new positioning statement of who we are and a corresponding new graphic identity and
graphics style manual to ensure consistency in communications.
However, work continues on the two remaining objectives. With the construction of the new wing of the church building, it has become more difficult to
describe, find, and reach various parts of our building. A new “Way Finding”
plan is underway and new interior signage is in the process of being created.
New exterior signage for the Ferndale Road side of the building has been approved by the City of Wayzata and could be created, pending approval by the
Church Council.

United by faith,
Called to serve,
			 Inspired to think,

Share the journey.

Logo Variations
Wayzata Community Church produces a wide range of
print publications each year. To maintain a unified and
consistent identity, the logo should appear on all publications when possible, either in full color, PMS 294 blue &
black, or in Black.
Use of the Black Logo
Because so many of our publications are photocopied
and produced in-house, it is most practical to use the
black logo version. Of the 3 logo versions, it is the logo
that reproduces best when photocopied.

Black Logo with Tagline

Choosing Paper Colors When Using the Black Logo
Ideally, the logo should be printed on white, off-white,
or other light-colored stock. The logo becomes very difficult to reproduce, and therefore to see, when printed
on dark paper stock.

Use of the Two Color Logo
The Two-Color Logo must always be printed in its
designated PMS color, PMS 294.
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Two-Color Logo with Tagline
Color: PMS 294 Blue
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Four-color Process Logo with Tagline

Choosing Paper Colors When Using
the Two-Color Logo
Ideally, the Two-Color Logo should be printed on white
or off-white stock. It becomes difficult to see when
printed on other colors of paper. It is also preferable to
avoid using flecked or speckled paper stock with this
logo.

Use of the Four Color Logo
The Four-Color Logo must always be printed in its
designated CMYK color with no substitutions for color.
This version will reproduce well when being photocopied in-house if it is printed from a pdf directly to
the color printer. If photocopied from a printed copy, it
tends to get lightened and the colors wash out. Preferably, use of this logo should be restricted to printing with
outside vendors, using process inks.
Choosing Paper Colors When Using
the Four-Color Logo
The Four-Color Logo should always be printed on white
or off-white paper stock.
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“You will come to understand that no matter what
the problems of this world are, love is the answer.”
- Anonymous
WAYZATA COMMUNITY CHURCH
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JUNE 13-20, 2007

Use of logo without

Additional Leader tagline
Meetings
on the Mexico
Tues., May 29, 2007, 7 p.m. in the Community
Room.
2007
brochure
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Use of logo without
tagline on Stewardship Pledge card

WAYZATA COMMUNITY CHURCH

2007 Annual Operating Fund Pledge Card
Yes! I/we wish to support our ministries with a pledge* for 2007 of $____________.
Yes! Count me/us in for electronic auto-payment (complete attached authorization card).
I/we are already enrolled.

I/we wish to support our ministries, but will not be pledging for 2007.

Signature ________________________________________
Date _________________
* Pledges are used for budgeting purposes.
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Preferable/standardized size use for logo

This is the preferred logo size for use on:
•
8-1/2 x 11 sheet, such as letterhead or flyers
•
Front panel of a brochure
•
Back panel of a brochure (with church address below)

2-1/8” inches wide

Please allow the logo to stand off on its own, allowing a minimum
of 1/4” space around the entire logo so that it doesn’t appear
crowded.
This exact size is available in a jpeg and pdf format in
Shared>Identity Guidelines>WCC Standard Logo Mark.
WCC.Stand.Logomark.4C.jpg
WCC.Stand.Logomark.2C.jpg
WCC.Stand.Logomark.Black.jpg
WCC.Stand.Logomark.4C.pdf
WCC.Stand.Logomark.2C.pdf
WCC.Stand.Logomark.Black.pdf

Guidelines for reducing the size of the logo

The minimum size of the logo is 1-1/2” wide. The logo should
not be used any smaller than this, either with the tagline or as a
freestanding logo mark.
This exact size is available in a jpeg and pdf format in
Shared>Identity Guidelines>WCC Minimum Size Logo Mark.
WCC.Small.Logomark.4C.jpg
WCC.Small.Logomark.2C.jpg
WCC.Small.Logomark.Black.jpg
WCC.Small.Logomark.4C.pdf
WCC.Small.Logomark.2C.pdf
WCC.Small.Logomark.Black.pdf

1-1/2” inches wide

Color indicates area for type on standard letterhead
Use 3/4” margins on left and right
Begin letter 2” from top of page

All letters and correspondence should use Caslon 540 Roman as the primary body text font in 11 point,
using 13 or 14 point leading.
Type can be justifed on left and right, or ragged left.

125 Wayzata Boulevard East • Wayzata, MN 55391
(952) 473-8877 • Fax (952) 473-2695 • www.wayzatacommunitychurch.org

Wayzata Community Church Standard Identity Fonts

To maintain consistent branding, we will transition into using these typefaces in all materials.
When creating your materials for churchwide/community distribution, please adhere to these font guidelines.

PRIMARY FONTS (preferable font for all text, and some headlines)
These fonts are available for immediate use within our organization.
Caslon 540 Roman (all body text in publications should use this font in 10, 11 or 12 point)
Caslon 540 Roman italic (body text where italic is required)
Adobe Caslon Pro Bold (body text where bold is required)

Adobe Caslon Pro Italic (body text where bold italic is required)
COMPLEMENTARY FONTS (compatible sans serif fonts for text and headlines)
These fonts are available for immediate use within our organization.
Tahoma Regular
Tahoma Bold
Myriad Pro
Myriad Pro Semi Bold
Myriad Pro Bold

SPECIAL FONTS (for occasional use)

Nuptial Script (Share the Journey language in logo mark, and for very occasional use in other applications)
Coquette (Children’s Newsletter, and some program brochure titles and subheads)
LITHOS (Mexico brochure and materials)

Standard Identity colors

The consistent use of color helps to establish and maintain our identity. When choosing ink colors for your materials,
please try and stay within this suggested color palette. The use of white or off-white paper stock is recommended for
all print materials.
Ink Colors from within our 4-Color logo
R 254
G 204
B 78

Black

C 0
M 20
Y 80
K0
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R 235
G 149
B 52

R 91
G 147
B 204

C 5
M 48
Y 92
K0

C 65
M 33
Y 1
K0

R 198
G 62
B 82

R 160
G 171
B 84

C 17
M 90
Y 62
K4

C 41
M 21
Y 84
K1

R 198
G 62
B 82
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Two-color Logo
Pantone 294
R0
G 85
B 150

Complementary Colors
R 120
G 92
B 55

C 37
M 73
Y 12
K0

C 43
M 55
Y 83
K 29

R 98
G 114
B 158

R 102
G 161
B 171

C 69
M 55
Y 18
K2

C 62
M 23
Y 30
K 0

Examples of WCC Brand identity implemented to date
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7:00 p.m. in Mithun Hall. Contact Stephanie Hennings
for details: (952) 495-0040; sjhennings@yahoo.com.
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(Kristen should have more details to fill in here)
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-OTHERS  /THERS
0ROGRAM #OMMITTEE
Sara Ahlquist
(952) ?33-2597
Anne Fligge
Susan Fischer
Stephani McElroy
Shelley Perkins
(952) 471-0631
Sheila Ross
(952) 476-0144
“You
come to understand that no matter what
Juliewill
Ruegemer
Kristen
Rouner
Jeide,
the
problems
of this
world are, love is the answer.”
WCC Staff Advisor
(952) 473-8877
- Anonymous

WAYZATA COMMUNITY CHURCH

High School Ministry
Summer Mission Trip

-OTHERS
 /THERS

  0ROGRAMS
-OTHERS  /THERS IS A PROGRAM OF
7AYZATA #OMMUNITY #HURCH THAT
WELCOMES ALL MOTHERS AND OTHERS
DADS GRANDPARENTS AUNTS UNCLES AND
CAREGIVERS TOO WHO ARE INVOLVED IN
THE LIVES OF CHILDREN

JUNE 13-20, 2007
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125 Wayzata Boulevard E.
Wayzata, MN 55391
(952) 473-8877 • Fax (952) 473-2695
www.wayzatacommunitychurch.org

Mexico Mission trip brochure, printing outsourced

Mothers & Others program brochure, printed in-house

Stewardship Reminder Postcard
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Christmas ad, Sun Newspapers
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Kids Night Out

Friday, December 8, 2006, 6:00 to 10:00 p.m.
For Preschool- Grade 5
Dinner, games, holiday crafts, and family-friendly movie!
$15 per child or $30 maximum per family
Sign up in Founders Hall or email/call Jodie Nyberg to reserve your spot.
Spots fill quickly, 40 kids maximum. Call now to make your reservation!

Advent Workshop

r

Sunday, December 3, 2006, 3:00 to 6:30 p.m.

Crafts, Christmas Carols and Potluck
We’ll begin with a craft workshop in the Great Hall; kids &
adults rotate throughout stations set up throughout the Gym
and Graceland labs, creating one-of-a-kind crafts, decorations & holiday gifts.
Please bring bows, pinecones and forms from home. We will provide a variety of
fresh greens. After the craft time we will enjoy a potluck dinner and sing-along
of Christmas carols in Mithun Hall. Cost is $10 per person, or $30 per family
(includes many quality crafts). Sign up in Founders Hall any Sunday in
November. We are looking for parents, grandparents and teens who would like
to run craft stations or help with the meal; if you’re interested in volunteering,
please call Jodie Nyberg at (952) 473-8877, ext. 222.

Children’s Christmas Musical
Sunday, December 17, 2006
5:00 p.m. in the Sanctuary
All children’s choirs will be participating in this event!
Rehearsals:

Unit 3 Service Project:
Friends
of the Orphans
Friends of the Orphans is a
wonderful organization
which is dedicated to
improving the lives
of orphaned, abandoned and disadvantaged
children in Latin America
and the Caribbean. We will
participate in this cause by collecting
new shoes, shirts, and socks to send
to the boys and girls that live in the
orphanage and by giving monetary
contributions to help
provide food, clothing,
shelter, and health
care. Families will
also have the
option of sponsoring
a child from one of the
orphanages. Look for the mitten tree
to hang clothing items and Friends of
the Orphans display in Founders Hall
throughout the month of December for
more details on how your family can
participate during this holiday season.

Wednesday, December 13 from 4:00 - 6:00 p.m.
Saturday, December 16 from 10:00 a.m. to noon

Build Your Own Pageant
Christmas Eve - Sunday, December 24, 2006
11:00 a.m. in the Sanctuary

,

Encourage your children to come to church dressed as an angel,
barn animal, Mary, Joseph, Jesus, Wise Men, or a shepherd.
Children come forward as the Christmas story is told to help
recreate the Christmas Story. Costumes will also be provided in
Founders Hall. Come early to choose a costume!

United by faith... Called to serve... Inspired to think... Share the Journey.
Children’s Ministry Newsletter, printed in-house, color

Beacon

Newsletter of Wayzata Community Church • Volume 29, Number 1 • January 2007
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n an ongoing effort to align the passion and skill set of each member of our
clergy with the needs of the church, the Reverends
Lindy Purdy and Teresa Chamberlain have traded
the major components of their pastoral portfolios.
Lindy has taken responsibility for our mission-critical
efforts to provide pastoral care to our 3,000+ members.
In addition to worship, this is central to our call as a community and Lindy will bring her gifts, her long-standing
connections in the area, and pastor’s heart to this ministry. Geri Carlson will continue to give her remarkable
gifts in support of the pastoral care department.
rev. lindy Purdy
Teresa is gifted in leading multiple projects at a time
with great professional skills. In addition to the important
work of Fellowship, she will oversee our efforts to serve
through Mission & Outreach. Teresa will also continue
her important work through the Called to Care program.
Kathleen Patterson will continue providing terrific administrative support in the areas above, as well as to the
New Member Ministries.
While these important pastoral portfolio shifts are
part of Senior Minister John Ross’ vision, the decisions rev. teresa Chamberlain
were made in close partnership and planning with Lindy
and Teresa. This realignment is GREAT cause for celebration as they both have
a heightened sense of passion and purpose in their ministries.
responsibilities of reverend teresa Chamberlain,
Minister of Church Life, Mission & Outreach:
• Fellowship Ministries (Board of Fellowship)
• Special Events (i.e. Spa Day, Women’s Retreats, Called to Care Forum, etc.)
• Mission & Outreach (Board of Mission & Outreach)
• Communication Ministries (the Beacon, web site and graphic production)
• Miscellaneous Pastoral duties as part of the Pastoral Team
• Liaison to seminaries and student interns as appropriate
responsibilities of reverend lindy Purdy, Minister of Pastoral Care:
• Coordinate total Pastoral Care ministry
• Board of Deacons and Chancel Guild
• New Member Ministries
• Oversee celebration of sacraments
• Miscellaneous Pastoral duties as part of the Pastoral Team
• Liaison to MN Conference of the United Church of Christ



New portfolios for Reverends
Teresa Chamberlain and Lindy Purdy

Share the Journey of Lent

Life of the Beloved:
Spiritual Living in
Everyday Life

F

or the six weeks of Lent, you
are invited to share in a journey of faith through study,
small group sharing, and worship experiences at WCC. Using a book entitled Life
of the Beloved by Henri Nouwen, our
clergy are designing a devotional guide
for use in weekly small group meetings
that will coordinate with Sunday morning
worship.
Consider joining a small group for
these six weeks — just one hour a week
— and be blessed. The small groups will
begin meeting on Sunday, February
25th at church or in local neighborhoods. Registration will begin on Sunday
January 21st.
We hope this Lenten experience will
deepen your relationships in our faith
community and provide an opportunity
for you to grow spiritually by living life
as Christ’s beloved.



United by Faith... Called to Serve... Inspired to Think... Share the Journey.
The Beacon newsletter, printing outsourced

Life
of the
Beloved
Spiritual
Living in
Everyday
Life

A small group Lenten experience at
Wayzata Community Church

F

or the six weeks of Lent, you are
invited to share in a journey
of faith through study, small group
sharing, and worship experiences at
Wayzata Community Church.
• Small group book study on
Life of the Beloved by Henri Nouwen.
• Community worship every
Sunday during Lent will focus on
the themes of “The Beloved.”
• Registration will begin on
Sunday January 21st.
Join a small group for these six weeks
— just one hour a week — and be
blessed. Small groups begin meeting
on Sunday, February 25th at church
or in local neighborhoods. We hope
this Lenten experience will deepen
your relationships in our faith community and provide an opportunity
for you to grow spiritually by living
life as Christ’s beloved.

Life of the Beloved Lenten series materials, printed in-house

Journey Inward, Journey Outward Sermon Series

United by
faith, called
to serve,
inspired to
think...
Share
the journey.

Journey Inward,
Journey Outward
Sermon Series
September 17 - October 8, 2006
Rev. Dr. John F. Ross
with Lorie Line, Pianist

Wayzata Community Church
125 Wayzata Boulevard East
Wayzata, MN 55391
www.wayzatacommunitychurch.org
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Journey Inward, Journey Outward DVD case,
printed in-house

Rummage Sale logo
to be used on all publicity materials
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